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CEO’s letter

Toni Roca Unimark’s CEO

With	 extensive	 experience	 and	background	 in	 the	pet	 sector,	
Unimark	Pet	Food	was	founded	in	2013	with	the	aim	of	improving	
the	health	and	well-being	of	pets.	As	a	family	business,	we	have	
always	been	 committed	 to	 finding	natural	 solutions	 to	 obtain	
the	best	food	for	families	with	dogs	and	cats.

We	 consider	 ourselves	 to	 be	 a	 small	 but	 modern,	 digitised	
company,	open	to	the	world,	with	a	presence	on	4	continents	
and	 with	 values	 that	 go	 beyond	 the	 purely	 monetary	 factor.	
Through	this	sustainability	report	we	want	to	transparently	show	
our	objectives	and	values	of	social	and	corporate	commitment.	

Having	 just	 come	 out	 of	 a	 pandemic	 that	 transformed	 the	
world,	with	a	major	climate	crisis	and	a	more	than	dangerous	
war,	we	have	suffered	a	complex	year	in	the	sector,	which	will	
force	 changes	 in	 consumer	 trends	 and	 principles	 in	 families.	
In	 the	midst	of	 this	scenario,	Unimark	has	 launched	the	most	
sustainable	 pet	 food	 range	 on	 the	 market	 in	 2022:	 both	
nutritionally	and	in	terms	of	100%	recyclable	packaging.	

Sustainability	 is	 not	 a	 goal	 at	 Unimark,	 it	 is	 a	 path	 that	 we	
have	 decided	 to	 project	 with	 our	 maximum	 commitment	 to	
the	planet,	the	environment	and	people.	 	 In	such	a	globalised	
and	 dynamic	 world,	 our	 values	 together	 with	 our	 own	 team,	
suppliers,	customers,	environment	and	society,	are	focused	on	
working	with	 a	 transparency	 that	 allows	us	 to	 live	 in	 a	 better	
world	and	create	better	future	generations.	

Knowing	its	our	first	steps,	we	invite	you	to	read	our	first	report	
and	be	part	of	 this	 fun	and	exciting	project	 that	has	only	 just	
begun	and	which	day	by	day	we	hope	to	contribute	to	have	a	
better	future	as	people	and	as	a	planet.	



About Unimark

Our purpose

About us

At	Unimark	Pet	 Food	we	 focus	on	animal	health	and	welfare.	
We	 are	 committed	 to	 quality,	 technology	 and	 innovation	 to	
provide	the	advanced	nutrition	that	our	pets	require,	as	well	as	
transparency	and	sustainability,	which	are	the	pillars	that	make	
up	our	company.	
 
 

Our	Super	Premium	food	brand	Summit	10	is	specialised	for	dogs	
and	cats.	Summit	10,	was	born	with	the	purpose	of	nourishing	
based	on	natural	ingredients,	of	the	highest	quality,	meeting	the	
basic	and	individual	needs	of	each	pet	and	respecting	the	natural	
development	 and	 life	 stage	 of	 each	 one.	 We	 offer	 products	
based	on	a	circular	economy	and	under	a	policy	of	sustainability	
created	to	continue	feeding	our	pets	in	the	present	and	future	
without	compromising	future	generations.		

Why are we different?

It	is	part	of	our	philosophy	to	discover	and	explore	the	advances	
and	trends	in	the	Pet	Food	industry.	

We	are	committed	to	advanced	nutrition,	studying	and	attending	
to	new	market	trends	in	order	to	include	them	in	our	portfolio	
and	reach	all	pets.	The	variety	in	our	recipes	allows	us	to	provide	
the	essential	nutrients	 that	each	dog	and	cat	 requires	and	 to	
cover	not	only	the	individual	needs	of	each	pet,	but	also	those	of	
the	pet’s	caregiver.	We	offer	different	packaging	formats	to	suit	
the	lifestyle	of	each	pet	parent.	
 



Team & Commitment

We	are	a	small	team	with	a	great	commitment.
This	 small	 team	 is	 made	 up	 of	 the	 founding	 partners,	 with	
more	than	25	years	of	experience	in	the	pet	food	industry,	and	
a	 team	of	young	 local	 talents	 full	of	enthusiasm	and	 initiative.	
We	 promote	 a	 family-oriented,	 communicative,	 diverse	 and	
inclusive	work	culture.		

Our	 great	 commitment	 is	 to	 the	well-being	 of	 pets	 and	 their	
loved	ones	through	healthy	food,	in	a	sustainable	environment.		



About Unimark
Summit 10 Products

One	of	the	most	important	concerns	of	pet	owners	
is	 that	 their	 pets	 are	 well	 fed	 because	 a	 good,	
balanced,	 complete,	 personalised	 and	 quality	 diet	
has	a	positive	impact	on	the	animal’s	health	and	well-
being.

To	help	them	achieve	this	goal,	at	Unimark	we	have	
developed	a	wide	range	of	pet	foods,	which	include	
a	wide	variety	of	products:	more	than	40	products,	
of	which	30	are	Grain Free recipes,	with	Fresh	Meat	
and	100%	natural	ingredients,	the	latest	trend	in	the	
market.	We	prepare	multi-protein	and	mono-protein	

90% of our portfolio is concentrated on super premium dry food for dogs and cats and 10% is a range of steamed 
and frozen food. Our recipes are made with high quality natural ingredients, fresh meats and meat meals from 
carefully selected, locally sourced suppliers. We use no artificial additives, preservatives or antioxidants and we use 
all-natural flavourings.

 

recipes,	which	respect	and	support	the	life	stage	of	
each	pet	while	providing	 them	with	 the	essential	
nutrients	in	their	daily	diet.	

We	 currently	 have	 4	 differentiated	 ranges	 that	
allow	us	to	cover	the	individual	nutritional	needs	of	
each	dog	and	cat.
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The	best	selection	of	natural	and	fresh	ingredients	allows	
us	to	obtain	multi-protein	recipes	based	on	fresh	deboned	
and	 grain-free	 meat.	 The	 contribution	 of	 fruit	 and	
vegetables,	together	with	natural	prebiotics	and	probiotics	
allow	us	to	obtain	tasty	and	highly	healthy	recipes.	In	this	
range	 we	 have	 also	 incorporated	 insect	 as	 a	 protein,	 a	
highly	nutritious	organic	ingredient.	

All	in	recyclable	plastic	packaging.	

Pets	benefit	from	recipes	with	up	to	40%	fresh	meat	and	a	
single	source	of	animal	protein.	We	achieve	holistic,	grain-
free	recipes	suitable	for	the	highest	demands	on	dogs	with	

dietary	conditions	such	as	allergies	and	intolerances.	

Grainfree

Super	 Premium	 recipes	 made	 with	 the	 best	 chicken	
meat	and	rice.	Contains	at	 least	10	 ingredients	that	help	
strengthen	 your	 pet’s	 immune	 system.	 Highly	 balanced	
multi-protein	diet	rich	in	vitamins	that	improves	the	health	
of	our	pets.	

LifeStages

Fresh	pet	food	made	from	natural,	whole	ingredients.	S10	
Slow	Cooked	is	steamed	at	a	low	temperature	to	preserve	
all	its	nutrients	and	make	the	most	of	its	fresh	flavour.	With	
no	preservatives	or	additives,	we	freeze	it	to	preserve	all	its	

nutritional	properties	remove	extra.	

slow cooked



About Unimark
Unimark around the world

From	 Aragon	 (Spain)	 we	 export	 to	
countries	 with	 the	 strictest	 legal	
guidelines	and	we	help	our	clients	to	
certify	and	integrate	our	products	in	
their	market,	providing	them	with	the	
certifications	 and	 guarantees	 they	
require.	 
 



More  than

experience
40 countries 25 years



Management approach
2030 Agenda and alignment with the SDGs

At	 Unimark,	 animals,	 people	 and	 sustainability	 are	 at	
the	heart	of	our	business	strategy.

In	 implementing	 the	 company’s	 new	 sustainability	
policies,	 we	 are	 anticipating	 the	 various	 challenges,	
aligning	ourselves	with	the	Sustainable Development 
Goals (SDG) that the United Nations has created 
to	 achieve	 a	 better	 planet,	 where	 we	 can	 live	 with	
greater	opportunities	for	people	and	meet	the	world’s	
challenges.	

We	 recognise	 our	 role	 as	 a	 company	 in	 leading	 and	
taking	action	to	protect	the	planet	and	ensure	that	all	

people,	 including	 future	generations,	enjoy	peace	and	
prosperity.	We	 have	 gathered	 up	 to	 10	 SDGs	 aligned	
with	 our	 philosophy	 and	 purpose	 that	 support	 our	
sustainability	project.	

This	report	will	show	what	actions	have	been	taken	to	
achieve	 the	 Sustainable Development Goals (SDG)  
shown	in	the	following	image.

Of	these	objectives,	which	to	date	are	aligned	with	our	
route,	we	can	highlight	the	following:

• SDG 3 - Health and Wellbeing

• SDG 4 - Quality Education

• SDG 5 - Gender Equality

• SDG 6 - Clean water and sanitation

• SDG 8 - Decent work and economic growth

• SDG 9 - Industry, Innovation and Infrastructure

• SDG 10 - Reducing inequalities

• SDG 12 - Responsible production and consumption

• SDG 15 - Life of Terrestrial Ecosystems

• SDG 17 - Partnerships to achieve the goals.



Sustainability report preparation 

We	heard	the	UN	Secretary	General’s	warning	that	the	
current	situation	is	a	“code red for the world”. 

It	 is	then	that	Unimark	sees	the	need	for	change,	and	
we	decide	to	look	beyond	daily	nutrition	and	promote	
committed	 and	 realistic	 strategies	 to	 eradicate the 
damage that climate change is causing on our planet 
and	that	it	is	going	to	have	an	extremely	negative	impact	
on	the	future	of	life	on	it.

However,	 as	 a	 company	 that	 is	 aware	 of	 the	
environmental	 impact	 of	 its	 commercial	 activity,	 we	
must	 implement	 a	 new	 business	model	 that	 is	 more	
sustainable	and	in	line	with	the	times	in	order	to	bring	

about	this	change.	

Our	first	steps	were	to	study	and	detect	 the	essential	
points	 during	 the	 production	 process	 that	 cause	 the	
greatest anthropic impact on the planet. 

We	 know	 that	 from the selection of our suppliers 
to the placing of the product in the place of sale 
there	 are	 several	 intermediate	 steps	 that	 contribute	
to	energy	expenditure,	so	an	analysis	of	each	step	has	
been	carried	out,	to	know	the	level	of	expenditure	and	
provide a strategy to reduce and even eradicate the 
impact caused

We carry out an exhaustive and 
meticulous search and selection 
of local suppliers that guarantee 
maximum compliance with the 
most demanding quality criteria, 
high quality and total traceability of 
ingredients. 

We dedicate time to the continuous 
improvement of pet food and to the 
production process of each formula, 
providing innovative recipes that 
adapt to the current market and 
anticipate possible trends.

We get involved with the people who 
make up our company. 

It is important to us that the staff 
know their functions and their 
position well, that they can develop 
and train professionally inside and 
outside the company. 

We want them to feel that they are 
in a healthy working environment 
and that they have the confidence 
to communicate their suggestions or 
possible concerns that will enable us 
to improve and offer our employees 
a good internal service. It is clear to 
us that people are the driving force 
of the company. 

In order to reach and cover the 
needs of each pet, we must globalise 
our brand by exporting our products 
to different countries around the 
world. 

We work with land and sea transport 
companies that not only offer a 
large distribution network, but must 
also be committed to sustainability 
and guarantee to meet maximum 
energy efficiency criteria

suppliers people export



Performance indicators

 Economic-environmental 

At Unimark we carefully study all the steps we must take in 
our production period, in order to reduce as far as possible 
the anthropological impact and carbon footprint we leave 
on the planet. In our production processes we not only 
look for quality and design, but we also care about the 
sustainability of the product and its entire life cycle.



1 Circular Economy

We	are	aware	of	our	responsibility	and	must	constantly	
provide	 solutions	 to	 reduce	our	 carbon	 footprint.	We	
are	 confident	 that	 recycled	 plastic	 packaging	 can	 be	
the	solution,	which	is	why	Unimark	is	introducing	a	new	
range	of	 thermoplastic	packaging	 in	2022,	resulting	 in	
high	quality	recyclable	packaging.	[SDG 12 - Responsible 
production and consumption].	

With	 this	we	have	achieved	 that	60%	of	 the	products	
in	 our	 portfolio	 are	 made	 from	 recyclable plastic 
packaging.	In	addition,	to	promote	the	arrival	of	this	new	
range,	 we	 have	 opted	 for	 sustainable	merchandising,	
such as reusable and ecological cups with	which	“pet-
parents”	can	calculate	the	amount	of	kibble	they	should	
give	their	pets.

With	 the	 same	 intention	 of	 respecting	 the	 natural	
development	and	 life	 stage	of	our	pets,	we	make	our	

recipes	based	on	100%	natural	 ingredients,	holistic	as	
they	contain	no	preservatives,	no	artificial	antioxidants	
and	 are	 free	 of	 genetically	 modified	 organisms [SDG 
15 - Life of terrestrial ecosystems].	 In	 addition,	with	 the	
introduction	 of	 the	 new	 range,	 we	 have	 included	 a	
recipe	based	on	insect protein,	which	is	an	organic	and	
nutritious	 ingredient	 and	we	 are	 studying	 the	market	
adaptation	of	 the	product	and	 the	assimilation	of	 the	
pet,	 in	 order	 to	 expand	 our	 portfolio	 with	 products	
made	from	organic ingredients.	

The	idea	behind	the	use	of	insects	is	that	they	can	grow	
on	carbon	sources	that	would	otherwise	be	considered	
irretrievable	in	the	food	production	system.	The	insects	
come	from	farms	that	guarantee	compliance	with	safety	
and	quality	requirements,	and	no	chemicals	are	usually	
used.



2 Supply chain & life cycle of our products 

3 PETA Commitment 

As	 a	 company	 dedicated	 to	 the	 development	 and	
improvement	of	pet	welfare,	we	would	never	under	any	
circumstances	 experiment	 on	 animals,	 nor	 work	 with	
suppliers	who	do	not	share	Unimark’s	values.	



Work ethics, culture and human rights 

Our commitment to work ethics and the protection of 
human rights is one of our core values. In this regard, we 
are committed to promoting a work culture based on ethical 
and environmental principles, as well as a policy of equality 
and non-discrimination that supports the achievement of 
the Sustainable Development Goals.



4 “Paperless” Initiative

We	practice	the	“paperless”	dynamic	in	our	office	which	
turns	our	workplace	into	a	digitised, sustainable and 
paperless environment.

Since	we	implemented	this	change	in	our	daily	routine,	
we	 have	 reduced	 the	 use	 of	 paper	 by	 80%,	 which	
lowers	 our	 ecological	 bill.	 As	 a	 consequence	 of	 this,	
it	 is	 important	 to	 highlight	 the	 significant	 reduction	
in	 printing	 and	 copying	 costs	 and,	 most	 importantly,	
mitigate	 the	 ecological	 footprint	 of	 human	 beings	 on	
the	planet.	The	paper	that,	by	legal	nature,	we	must	use	
is	made	of	recycled	material.	

The	application	of	this	dynamic	also	allows	us	to	make	
teleworking effective,	 working	 comfortably	 online,	
sharing	 files	 in	 a	 cloud	 that	 we	 can	 access from 
anywhere remotely	with	digital	support	and	 internet	
access.	 [SDG 9 - Industry and digitalisation]	 The	 result	
will	be	to	continue	developing	our	projects	despite	the	
global	circumstances	that	may	arise,	and	we	have	state-
of-the-art	technology	to	make	this	possible.	

5 Equality, Equity and Inclusion Plan

Gender	equality	is	not	only	a	fundamental	human	right,	
but	also	one	of	 the	essential	 foundations	 for	building	
peaceful, prosperous and sustainable societies.	

At	 Unimark	 we	 ensure	 women’s full and effective 
participation and equal leadership opportunities,	
and	currently	have	60%	women	in	our	workforce. [SDG 
5 - Gender equality] 

That’s	why	we	don’t	look	at	gender,	but	we	don’t	look	at	
nationalities	either.	We	do	take	into	account	the	needs	
of	each	member	of	the	company	 in	order	to	adapt	to	
them	and	achieve	a	healthy working environment.

50% 50%



6 Employees rights

We	make	 it	possible	 for	all	members	of	 the	company	
to	undergo	an	annual	health	check	to	obtain	a	general	
medical	 report.	 One	 of	 the	 fundamental	 rules	 in	 the	
work	 policy	 is	 “health first”.	 [SDG 3 - Health and well-
being]

It	is	crucial	for	the	company	to	respect	agreed	working	
hours	and	rest	days.	We	are	flexible	with	our	working	
hours,	 which	 allows	 us	 to	 reconcile	 personal	 and	
professional	life.	

In	addition,	we	support and promote the development 
of young and local talent	 by	 offering	 training	 to	
employees	corresponding	to	their	areas	of	work. [SDG 
4 - Quality education] 

We	 are	 flexible	 so	 that	 our	 colleagues	 can	 continue	
to	 develop	 their	 careers	 both	 within	 and	 outside	 the	
company.	

Unrestricted	 access	 to	 facilities	 that	 meet	 the	 basic	
needs	of	employees	such	as	toilet,	water,	cafeteria	[SDG 
6 - Clean water and sanitation].	We	provide	clean	and	safe	
drinking	water	 in	our	 facilities,	which	 is	 supplied	 from	
fountains	 installed	 with	 timed	 taps	 that	 help	 to	 save	
water.	 In	 addition,	 we	 contract	 a	mineral	 and	 natural	
water	distribution	service	with	a	dispenser	from	which	
we	can	always	obtain	fresh,	clean	water	for	drinking.

We	implement	fair	wages,	based	on	productivity	criteria,	
encouraging	people’s	motivation	and	participation	and	
raising	productivity	 through	diversification,	 technology	
and	 innovation.	 [SDG 8 - Decent work and economic 
growth]



Governance

As a company, we believe that communication and 
transparency are essential to our continued success. We 
also understand that, as a public-facing organisation, we 
have a responsibility to our customers and stakeholders to 
behave ethically and responsibly.

To meet these objectives, we have put in place a corporate 
governance structure that enables us to ensure that our 
business practices are aligned with our values and purpose.



7
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Communication, transparency and 
responsible marketing

Customer service

We	believe	that	communication	is	a	key	component	of	
our	corporate	governance.	

We	 communicate	 with	 all	 our	 stakeholders	 in	 a	
transparent	 manner,	 providing	 them	 with	 relevant	
information	in	a	timely	manner.	In	turn,	we	take	care	
of	 external	 communication	 and	 promotion	 of	 our	
products	and	services	 through	transparency	 in	 the	
labelling	of	our	products	and	in	each	of	the	claims	we	
incorporate	on	our	packaging.	

We	strive	 to	comply	with	our	 responsible	marketing	
policies	 and	 therefore	 we	 monitor	 the	 marketing	
actions	 implemented	 to	 ensure	 that	 we	 comply	
with	 the	 standards	 of	 responsible	 and	 sustainable	
marketing	policies.

We	are	committed	to	our	customers.	More	than	their	
suppliers,	we	are	a	partner	 from	whom	they	receive	
support	to	help	them	achieve	their	goals.		

Constant	 feedback	 and	 reciprocal	 communication	
are	 important	 to	 us	 in	 order	 to	 improve,	 thanks	 to	
the	 complete	 digitalisation	 with	 which	 we	 work,	 the	
business	relationship	and	to	meet	their	demands.	

We care	 for	 and	 learn	 from	 the	experiences	of	 our	
partners	 and	 customers	 who	 work	 with	 us	 to	 take	
Unimark	to	the	next	level.



10 Pet-friendly offices
We	have	created	a	more	pet-friendly	workspace,	allowing	
pets	to	access	our	offices	and	be	closer	to	their	humans.	
Thanks	 to	 our	 Pet-friendly	 policy,	we	 enjoy	 the	benefits	
of	 working	 with	 animals	 in	 the	 office	 among	 which	 we	
manage	 to	 maintain	 a	 higher	 productivity	 due	 to	 the	
higher	level	of	satisfaction	that	our	employees	develop	by	
being	able	to	be	in	contact	with	pets	during	the	working	
day.

9 Stakeholders

Since	 August	 2022,	 we	 have	 joined	 and	 are	
participants	in	the	Global	Compact	project	organised	
by	 the	 United	 Nations,	 which	 has	 as	 its	 vision	 the	
implementation	 of	 the	 Ten	 Principles	 to	 promote	
Sustainable	Development	in	the	areas	of	human	and	
business	 rights,	 labour	 standards,	 environment	 and	
anti-corruption	 in	 business	 activities	 and	 strategies.	
[SDG 17 - Partnership to Achieve the Goals] . 

Similarly	 and	 following	 the	 same	 route,	 we	 are	 in	
the	 process	 of	 obtaining	 the	 B Corp Company 
certification,	 with	 which	 Unimark	 will	 be	 able	 to	
position	 itself	 alongside	 the	 best	 companies	 in	 the	
world,	also	being	one	of	them,	by	creating	a	positive 
impact on society	 through	 this	 transformative	
movement.	

Recently,	we	have	also	launched	an	initiative	to	create	
a	 corporate	 forest,	 which	 is	 based	 on	 planting	 and	
growing	 trees	 in	 reforestation	 areas,	 together	 with	
ZeroCo2.	 Through	 this	 initiative,	 we	 are	 not	 only	
helping	 to	 restore	 damaged	 areas	 of	 vegetation,	
but	also	 local	 families	will	be	able	 to	benefit	 from	 it	
by	 training	 and	working	 to	 carry	 out	 the	 cultivation	
required	by	the	initiative.	

In	addition,	we	support	strong	initiatives	that	help	to	
improve	 the	pet	 industry,	 and	help	 to	build	 a	more	

sustainable	sector.	For	this	reason	we	are	in	the	process	of	
gaining	PSC (Pet Sustainability Coalition) accreditation,	
which	 will	 also	 give	 us	 access	 to	 training	 to	 help	 us	
accelerate	 sustainability	 at	 Unimark	 Pet	 Food	 through	
education, implementation tools and collaboration.

Finally,	 we	 do	 not	 work	 with	 companies	 that	 do	 not	
have	a	code	of	ethics	 in	place	or	are	based	in	countries	
where	they	are	not	integrated	with	the	Global Compact 
Principles. 



The future at Unimark

In	this	report	we	have	collected	the	good	deeds	and	the	ways	
in	which	Unimark	has	done	 its	bit	during	this	year	to	 improve	
the	world	in	which	we	live	and	to	achieve	peaceful	coexistence,	
respect	among	all	nations	and	towards	the	planet.	

The	different	actions	that	we	have	carried	out	during	the	year	
2022	 to	 improve	 are	 only	 the	 beginning	 of	 this	 sustainability	
project	 that	 aims	 to	 achieve	 the	 goals	 proposed	 by	 the	 UN,	
which	guarantee	 to	protect	 the	planet,	ensure	prosperity	and	
achieve	an	environmental,	social	and	economic	balance	in	the	
coming	years.

Therefore,	we	open	our	arms	to	the	coming	year,	with	enough	
energy	 to	 continue	 providing	 solutions	 and	 strategies	 to	
reduce	 the	environmental	 impact	caused	by	 the	processes	of	
production	and	regular	development	of	business	activities,	for	
which	we	are	responsible.


